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ABSTRACT

With the e-commerce expansion, people love to share and read purchase experience in
virtual community. Those shared reviews become important resource of purchase
information. If the information can be constructed by conceptual knowledge structure, it
might help to understand consumers' perception and behavior toward purchase information.
This study extracted discussion content from YouTubers’ channels and collected a total of
2,479 valid samples by systematic sampling. The knowledge structure of purchase
information was produced into six classified items by formal concept analysis, including
"Product Name", "Product Quality", "Price", "Purchase Location", "Product Features", and
"Usage Conditions". The result shows that not only the "Product Name" is often mentioned
in the comments, but also the items of "Product Features" and "Usage Conditions" are also
mentioned frequently by community members. The study also conducts the further studies
on cognitive dissonance for those who left purchase message. The findings show that main
reason which most easily to cause cognitive dissonance is the "makeup performance". It is
suggested that the pre-test of products should be well presented to reduce the possible

cognitive dissonance.
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