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ABSTRACT

On situation of hyper competition , business may face challenges from any facets in
internal and external environments. The competence built-up merely by organization internal
resources and value activities aren't sustainable for long. Rather, it needs more resources in
external organization to set-up a value network. More than this, because of the expectation to
get unsubstituted core competence, business should exceed him selves successively basing on
self- owned knowledge and skills. Only the creative and growing ability motivated by
knowledge resources can make firms competitive successfully.
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Business knowledge resources is the result of accumulating, detecting, inquiring and
learning of experiences. But redly, personal experience-based knowledge is implicit
knowledge. Practitioners are unable to get effective and deep understanding from experience,
if there were no help of research methodology in grounded and action oriented science. And
this knowledge would be unhelpful to guide practice action. In other case, organization also
need to design tools to make personal knowledge explicit, and help organization members
communicate each other.

This article acquire some research techniques which are interpretative and action
oriented research methodology, to help practitioners inquire the meanings of tasks in working
life. Secondly, it uses the concept of context-diagnosing-action-consequence derived from
action research and intervention techniques, suggest a format as tools to make practice
oriented knowledge explicitly. At end, with the efforts of designing a knowledge management
process in, organization could build-up their own knowledge system.

Key words. Knowledge management; Interpretative research; Action science; Research
methodol ogy; Competitive advantage; Core competence.
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