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ABSTRACT

Impulse buying a pervasive aspect of consumer’s behaviors and a focal point for
considerable marketing activity. Although fraught with difficulties, this topic has generated
considerable research interest for over thirty. However it is surprising how little we really

know about the process of impulse buying and the variables affecting its enactment.

The objective of our paper is to build fully model a set of three stimulating,
situational and individual variables. We focus on a set of antecedents, including three
stimulating variables (limited time buying, limited buying, routine discounting and
nonroutine discounting), two situational variables (time available and money available)
and individual difference variable (impulse buying tendency). And we suppose that these
antecedents in impulse buying model influence impulse purchase occurred through buying
mood variable. Finally, we use the Regret Theory to see results.

The result supports most of the predictions. The model of the precursors of impulse
buying including stimulating variables, situational variables and individual difference
variable cause impulse purchase occurred, and as far as we predict that its precursors
achievement is through buying moods variable. As to the consequences of impulse buying,
the result shows that there is a positive relationship between impulse buying and regret

tendency, and there is a negative relationship between regret tendency and repeat
purchasing behavior.

Key words:Impulse Buying, Stimulating Variable, Situational Variable, Individual
Difference Variables, Repeat Purchasing Behavior
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