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ABSTRACT

It's a big change for the management of social education institutions to adopt the
new thinking of knowledge management to reform the current management strategies of
social education institutions. In the past, social education institutions did not pay enough
attention to the establishment of their images; however, in the competitive modern world,
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if social education institutions do not take image management seriously, their development
will be greatly impaired. Thus, applying knowledge management to image management of
social education institutions could be a new thinking model of management. Basically, it
takes into consideration the professional problems and efficiency problems in the
transition of social education institutions, and the their interaction problems with other
groups in the society. We suggest the appropriate knowledge management strategies for
social education institutions in terms of their image management.

Key words: Social Education Institutions, |mage Management, Knowledge Management,
Strategies
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