417
Commerce & Management Quarterly, Vol. 5, No.4, pp. 417 ~ 433 (2004)

THE STUDY OF INTERNATIONALIZATION INDEX OF
UNDERGRADUATE STUDENTSIN TAIWAN: A CASE OF
SHU-TE UNIVERSITY

Ching-Yuan Huang Ying-Ru Chang
Dept. of International Business & Trade

SHU-TE University

13

787

ABSTRACT

This study explores the Internationalization Index of domestic college students extensively,
and chose SHU-TE. In this work we first collect and summarize the existing literatures
related to Internationalization, and interview with faculties of international business or
foreign language schools related course in Taiwan for their professional opinions. Then we
categorize four kinds of the Internationalization indices of college students as International
Organization, International Business, International Experience and International Media in
order to examine the extent of Internationalization cognition of domestic college students.

The results of this study on the 787 SHU-TE University students show a significantly
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different cognition for these four kinds of student Internationalization Index in different

schools and departments.

Keywords Internationalization Index, International Organization, International Business,
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