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ABSTRACT

Knowledge is the most important strategic resource to build sustained competitive
advantage in the knowledge society. Strategic alliance entails the sharing of knowledge
which may be a key source of competitive advantage. Under strategic alliance there is a
paradox that knowledge shared for cooperation may also be used for competition. Why
partners in strategic aliances share their knowledge and how to encourage partners
generating trust attitude, cooperation attitude to explicit knowledge sharing behaviors?
This study develops a model to understand the direct or indirect influence path of
organizational trust, cooperation, and opportunism on interorganizational knowledge
sharing between partners in strategic alliances. The model tested in the context of Taiwan
strategic alliances. This paper based on a sample of 145 firms in Taiwan manufacture to
examine interorganizational knowledge sharing activities by LISREL methodology. The
result supports the assumption that the organizational trust affects knowledge sharing
through the mediating of cooperation, and opportunism.

Key word: organizational trust, cooperation, opportunism, interorganizational
knowledge sharing
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