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ABSTRACT

To ensure environmental sustainability, governments worldwide are promoting carbon
reduction policies. The Taiwanese government has also incorporated the 2050 net-zero
emissions goal, demonstrating a strong commitment to carbon reduction. In response to
government policies, companies have begun producing green or environmentally friendly
products. This study explores the influence of excessive product packaging on green brand
equity, and discusses the mediation effects of environmental friendliness and environmental
reputation. Questionnaires were distributed using convenience sampling, and empirical
analysis was conducted using Structural Equation Modeling (SEM). The results indicate that
excessive product packaging can positively affect green brand equity directly, and
negatively affect it directly via both environmental friendliness and environmental

reputation.

Keywords: Green Brand Equity, Excessive Product Packaging, Environmental Friendliness,

Environmental Reputation
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