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ABSTRACT

Few previous studies explored the internal mechanism of decision-making in an
international joint venture (IJV). The present study was aimed at exploring the antecedents
of strategic consensus in an 1JV to fill the theoretical gap. The research data including 106
1JVs was collected from top 1000 manufactory firms listed on the book “Taiwan Top 5000
Enterprises Ranking” published in 2002 by China Credit Information Service Company.
Utilizing multiple regression analysis to test main hypotheses, we found the differences of
marketing capacity, international experience, and corporate culture and the degree of

resource permeability between parent companies are important determinant factors of the
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level of strategic consensus in an international joint venture.
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